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How to organize your web pages so your customers can find you
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Creating a website that reflects your business services or products can be a rewarding experience - but you

need to ensure that the people who you would like to visit

your site can find it. There is a massive array of

websites out there, so how can you make yours stand out from the rest and entice people to visit?

1. A good looking site that provides clear and
logical access to your products and services is
essential.

2. Then the dark-art of “search engine

optimisation” (SEO) needs to be invoked to
give your site the best chance to be found
among the plethora of websites on the
Internet.

Sponsored or natural listing

This graphic shows a typical Google search. The “Organic”

The aim of SEO is to have your web page appear
as near to the top of the search engine results
page as possible.

To do this it is vital that terms (keywords) that
describe your business are used in your web page
so that a match can be made to the search terms
a potential customer types into their search
engine.

or “Natural search” panel contains pages

returned according to the search term match as well as the ‘quality’ or ‘rank’ of the site. To the right is

Google’s AdWord panel which contains ‘pay-per-click’ ads
to buy services or products.

that are useful for purchase-ready people looking

a () /% "3 hup://www.google.com.au/search?hi=en&cr=count ¥ > |G~ Google Q
[ s )
My Yahoo Google.au Orgamc
Web Images Maps News Video Gmail more ¥ search results
are often
ood for
GO (‘ )gle |cross—st;fch supplie; . gesearch
Search: the web pages from Australia information
Web Results 1 - 10 of about 44, r cross-stitch supplies. (0.14 seconds)
Cross Stitch Sponsored Links
www.NeedleCraft.com.au  Charts & Kits — Exclusive Designs e Range — Great
Value! Beatrix Peter and Friends

The Australian Cross Stitch Supplies website

Vicstitch is Australia's leading supplier of all things cross stitch including tapestry wall
hangings, teddy bear cross stitch kits and country cross stitch ...
www.vicstitch.com.au/ - 90k - Cached - Similar pages

Stitchers Corner: Cross-stitch & Needlecraft Supplies. Western ...
We are a specialist cross stitch, needlework retail store with an extensive range of
quality products. We are situated just 5 minutes drive from Perth city ...
www.stitcherscorner.com.au/ - 28k - Cached - Similar pages

Cross Stitch
We Specialise in cross stitch and tapestry charts and kits and supplies. 1000's are
available to order on-line or from our Geelong shop. ...
www.auscraftnet.com.au/directory/
category.php?cat_id=100&cat_name=Cross%20Stitch - 43k - Cached -

Similar pages

Largest range of Peter Rabbit books
Soft toys, stationery, beanies, art
www.beatrixpeterandfriends.com.au

Cross-Stitch Online-Shop
Specialist in cross-stitch,

“AdWords” ‘Pay-
per-click’ can drive
purchase-ready
customers to your
site

L

needlepoint & canvases. Buy online!
www.premiumcrafts.com.au

The Art of Stitch

Needlecraft for kids & adults,
Stitchable booties, bags, towels!
www.theartofstitch.com

Cross Stitch Supplies
Buy Cross Stitch Supplies
Compare Books prices
au.Shopping.com/Books
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Each type, Natural or Pay-per-click, has is own advantages.

Natural: Studies have shown that top placement
in search engines provides a more favourable
return on your investment compared to traditional
forms of marketing, such as snail mail or radio and
television advertising. SEO is the primary method
to guarantee a top ten search engine placement.

Pay-per-click: Pay-per-click is becoming very
popular as people are using these links to compare
products and services before buying .

This can be a cheaper way of targeting your
customers than other forms of advertising. As per

How they find you

its name, you pay for this type of sponsored
advertising but the costs against return can be
better than traditional advertising.

Search engines such as Google, Yahoo! and MSN use software “robots” to crawl the websites across the
Internet. The robots crawl each site and score pages based on how relevant they are. A website's score is
derived from many variables, such as links to your page, density and frequency of keywords in page content,
correctness of web-page code, longevity of site, frequency of updates and more. Two of the most influential
factors are links pointing to your page and the page content.

Google is the most popular
search engine. Its database
currently has about four billion
pages indexed and it is known
for finding the most relevant
information. This is partly due
to the way Google crawls the
web and finds sites by travelling
through links. The more sites
that link to you, the more
important the engine considers
your content to be. Therefore
you should try to have sites link
to your site. You can do this in
many ways:

» submitting to online
directories like DMOZ,

» exchanging links with
business partners, and

» pay to place your link on
industry-related sites.

Be careful with whom you link
as some sites that sell links can
in fact diminish your ranking!

Search engines can only crawl
through text. They will use the
content on your site to
determine what your site is
about, which in turn will help
to decide how highly your site
will be ranked for specific
keyword phrases when visitors
type them into search engines.
For this reason, careful keyword
selection and usage is critical to
obtaining top search engine
placement.

With knowledge of your
business industry it is possible
to make a good guess at what
people are searching for and
the keyword phrases they will
use to search for web sites like
yours. Take a look at your
competition, they can often
give you hints on what is
working when attempting to
obtain a top spot in the search
results.

Search engines constantly
update and refine their ranking
algorithms in order to index the
most relevant sites. You can
learn more about search engine
optimisation or and search
engine marketing yourself or
give us a call to assist.

Some web page ranking questions you should consider:

* Do you know your page rank (or even find what it is)?

* Do you use relevant business keywords on your web pages?

* Do you monitor the movement of keywords within your industry?

* Are you using meta tags and description tags within web pages?

* Are the images of your services or products on the web pages named?
* Do you avoid using frames within your website?

* How many sites are linking to your site?

* Does your flash web page have alternate HTML code?

For SEO enquiries

PA Marsh & Associates - e-mail admin@pamarshandassociates.com.au or phone 03 9005 2215
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